
23/2/2007 http://www.comunitazione.it/stampa.asp?kart=2650 #1Comunitàzione.it>>[TheFutureofSocialNetworks(byJennyRose+AndreyGolub'scomments) diAndreyGolubTheFutureofSocialNetworks,(byJennyRose+AndreyGolub'scomments)Justsomeextractions,thebestquotesfrommypointofview.Seetheoriginalarticlehere.OneofEcademy'sfounders,PennyPower,believesthekeytobuildingasuccessfulsocialnetworkisbuildingemotionalconnectionsandarealsenseofcommunity.Awebsitethatjustwowsyouwithflashytoolswillloseitsappealfast."Toolsarejustfads¡communitiesandfriendshipsevolve.Socialnetworkshavetobecomecommunities,andinordertodothattheyrequireacultureandvalues,"Powersays."Whatpeoplewantisintimacyandfriendship,notjustcontacts.Beinganameonacontactlistisnodifferentfrombeingabusinesscardinarolodex."Knowingwhoyoucanlearnfromiswhatmattersandwhatsocialnetworksshouldbeabout."andthereissomethingelseveryimportant PredictionsforthefutureJumpingin:ToolÈbasedsitessuchasLinkedINandXingwillmovetowardsbuildingonlinecommunitieswiththeintroductionoffacilitiessuchasblogging.Gettinginontheact:Theappealofsocialnetworkswillbecomesoirresistiblethatmostmajorbusinesswilltryandbuyintoitinsomeway.Brandsfromallsectorswillwanttointegrateintoapoolofprimedcustomers.Televisioncompaniesarealreadyencouragingviewerstopostcommentsonplotlinesinsoapopera(ITV’sEmmerdale)andKleenexhasjustlaunchedacampaignwithTVadvertsencouragingonlineinteractionfromcustomers.Choosingaplatform:SocialnetworkswillbecomeasoughtÈaftermethodoftappingintonichemarkets.Companieswillwanttobuyintothemeitherforsellingto,orrecruitingitsusers.FacebookalreadyhaschannelsseekingstaffforMicrosoftandErnstandYoung,whileEcademyhasjustmadelinkswithZubka.Smallgroupsmeanbigbusiness:‘Smallgroups’and‘clubs’willbethewebbuzzwordsof2007.Achancetobepartofabignetwork,butwithintheintimacyofacluborchatroom,willdrivewebuserstoreturntothesamesitemoreoftenbybuildinganemotionalconnection.Userswillformstrongallegiancestotheseclubs,justastheydowithfootballclubs.Morewebsiteswillofferusersachancetoformclubs,asawayofbuildingintimacy.EcademyhasoperatedafreeclubÈbuildingfunctionforfouryears.Grownupnetworking:ThesocialnetworkingWeb2.0revolutionhasbeenledsofarbythekids,but2007willseetheover35sgettingonboard.TheBBCisrumouredtobeintroducingsocialnetworkingsitesforitsmostpopularbrands,suchasTopGear,RadioTimesandBBCGoodFood.blaÈblaÈbla...Anotefrommyself:Guys,Girls,MilanINMembersandthosenot(yet)Members:what'sthefirstthoughtthatcomestoyourmindafteryouhavereadthearticle(oratleastthosemyextractions)?!Yes,you'rerrrrrrriiiigggghhhhttttt! IT'SALLABOUTMILANIN!



23/2/2007 http://www.comunitazione.it/stampa.asp?kart=2650 #2Pleaseletmeexplainwhyit'sallaboutMilanIN:WeareTHECLUB,weareTHECOMMUNITY.Andwe'vebeenthecommunitywhenwehadnotyetaWebPlatform(butonlytheoldstaticwebsiteofPierCarlo)¡WehaveTHETEAMbehindtheClub.Notjust"some/goodpeoplethatgetsome/goodsalary"fortheirworkinghoursspentattheoffice:).HaveyoueverseenanotherSocial(Business)NetworkwherenormalMembersalsotakepartoftheOrgÈTeam?AsCommiteeManagers,askeyresp.figuresoftheClub?Menot,ithappensonlyhere!:=)WearetheINNOVATORSinSocialBusinessNetworking¡OurWebPlatformisanOpenÈSourcesolution,it'sFREEalsofortheotherSmallGroups/Communities(!),andofcoursethepartecipationinMilanINeGroupWareprojectisopenedtoallcompetenthumans!Therefore:SoonorlaterthisProjectwillbecomepopular,and,Ibelieve,lotsofstrongITprofessionalswillcontributetoit!IwillthenhavetobuylotsofbeertomyfriendMichael(MichaelTabolsky),sinceitallhappensalsothankstohisgreatbeliefinthiscrazyidea!Well,theideaistoproposeforfreeouronûlineplatformforSocialBusinessNetworkingtotheothers,toletthemnottobedependentonthecommercialplatformsforNetworking:SocialNetworkingshouldbeFREE?Itbelongstocommunities?:)OfcourseifthenonewantstoearnsomemoneyonthegoodPREMIUMservicesÈit'sjustthegreatidea!ButthebaseNetworkingMUSTbeFREEandavailabletoanygroupthatwantstolaunchanownsocialnetworking(forclosedÈgrouporopen)andwouldneedanonÈlineplatformtosupportit.Ofcourseweknowwe'renot(yet)perfect.WeknowweshouldimproveMilanINfromallitssides.Andweknowhowtodoit:)It'sconcerningallProjectareasÈfromrealÈlifeEventsOrganizationtoKnowledgeSharingonourWebPlatform.Andwe'reimprovingdayÈbyÈday!Probably(hmmm,exactly!)MilanINITTeamstillneedssomeworkÈforcestofinishallthatwehavebegun.Ifyou'reMilanINMemberÈjustchecktheForumofITTeamorourinternaltask/bugtrackingsystemtounderstandwealreadyhavesomeclearplansforseveralhumanÈmonthsofdevelopmentandreallylotsofthingscurrentlyinÈprogress!AnyonenonÈITand/ornot(yet?:lol:)ÈMilanINMember,stillmayhelpus,bydonatingtoMilanIN,sowe'lldoourFREESocialBusinessNetworkingPlatformevenbetter.ForMilanINandtheotherClubs/GroupswhoneedanonÈlinehomeforSocialNetworking.Thankyouforhavingreadthisarticle!GotanideaforMilanIN?ContactPierCarloPozzati,MilanIN'sPresidentGotanideaforMilanINWebPlatformforSocialNetworking?ContactAndreyGolub,ITManagerofMilanINGotanideaforpartnershipwithMilanIN?ContactAndreaFalzin,MarketingManageroftheClub.TocontactauthorÈandreyATmilanin.com(TheoriginalarticleishereinmyBlogonMilanÈINwebsite).Haistampatoquestotestodawww.comunitazione.it,lacomunitàdelledisciplineattinentilaComunicazione.ricordachetuttiidirittisonoriservatiall'autoredeltesto(soprariportato),quindiperunsuoutilizzopubblico,tipreghiamodicontattaredirettamentel'autore,cliccandosull'icona"email"inalto.grazieRitornaatrovarcipresto


